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There are lots of brilliant IC pros around with 
experience of a variety of areas including 
change, social media, intranets, stakeholder 
relationships, strategy and more. Everyone 
needs advice at one time or other. Whether in 
the public or private sector, teams have shrunk 
and you may have no one to turn to when you 
need to ask for advice.

The IC Crowd is a community and a place for 
people to connect and communicate. We’re 
mainly using Twitter as that’s where the 
conversations and IC community is thriving. 
With so many connected and inspiring comms 
pros around, it made sense to use Twitter as 
the vehicle to bring the crowd together. 

We also created a supporting website 
www.theiccrowd.com. It includes a comms 
calendar of all the relevant events for IC pros 
and information sheets capturing some of 
the Twitter conversations on specific topics 

Internal communication can be 
a lonely job. Rachel Miller, Jenni 
Wheller and Dana Leeson recently 
launched a network called ‘The 
IC Crowd’ to help in-house IC 
professionals connect and share 
ideas. Rachel explains how the 
network works and why she thinks  
it’s off to a great start.

We created The IC Crowd (@theICcrowd) in 
September 2012 based on an observation: 
sharing knowledge among internal comms 
professionals can be tricky. Although there are 
many great LinkedIn groups, which are worth 
joining, we identified the need for a place to 
get short, real-time answers to queries, or to 
be pointed in the right direction.

including: how to communicate office moves, 
running employee video competition and 
communicating employee surveys. 

In December 2012 we gathered the crowd 
for the first time. The online conversations 
were excellent and it made sense to 
practice what we preach about the 
importance of communicating face-to-face, 
and bring them together. 

We advertised the event with only three weeks 
to go. It was a bit of a gamble, really: Tuesday 
night, middle of December, with everybody 
up to their ears in Christmas planning… The 
event was free thanks to our sponsors Engage 
Group and VMA Group, and 100 tickets went. 
Then on the night, inevitably there were 
transport issues, it was foggy, it was rainy, it 
was dark… However, about 70 people turned 
up, which was amazing!  NEXT PAGE
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www.gatehousegroup.co.uk/joic 

We deliberately had a very informal style with 
no speeches. People grabbed a name sticker 
and a drink and got communicating. It was 
a real mix of conversations and people used 
the opportunity to exchange business cards, 
network and have fun.

There are lots of brilliant IC pros around  
with experience of a variety of areas, and  
everyone needs advice at one time or other. 
Whether in the public or private sector, 
teams have shrunk and you may have no 
one to turn to when you need to ask for 
advice. The IC Crowd network is here to 
bring answers.

You can read Rachel’s popular  
internal communications blog at  
www.rachmiller.com 

There are lots of brilliant IC 
pros around with experience 
of a variety of areas, and 
everyone needs advice at one 
time or other. Whether in the 
public or private sector, teams 
have shrunk and you may 
have no one to turn to when 
you need to ask for advice.  
The IC Crowd network is here  
to bring answers.
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Start your professional subscription  
now by visiting:

Thanks for downloading this digital sample  
of the Journal of Internal Communication.

•  The JoIC is a real book that’s delivered free to your desk

•   Get inspired with real-life stories and expert advice

•   Develop your career and stay passionate about your job by 
reading about the industry’s most exciting developments.

www.gatehousegroup.co.uk/joic

Discount Code
The JoIC is £20 an issue, and there’s a new 
one every three months. Get your first issue 
for only £5 with coupon code: JOIC2013.
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